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• Key Trends, Insights, 
Takeaways

• Case Study
• Recap
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Today's 
Agenda

Agenda

If anyone would like an impromptu 15-minute demo 
today, please reach out to 
Marketing@ChannelSight.Com and our team will 
facilitate this immediately after the webinar.

mailto:Marketing@ChannelSight.Com


1. Direct-To-Consumer Brands are feeling 
the Shift

2. Personalization drives sales

3. Omnichannel is the way to go

4. Subscription-based eCommerce Model is 
the Future of Business

5. Online helping vs cannibalising the high-
street

6. Automate, Automate, Automate!

7. Pre-loved commerce

7 Key Trends



Trend #1
Direct-To-Consumer 
Brands are feeling 
the Shift



Background

• Barriers to entry into ecommerce world has 
changed.

• People can access any information online 
and have the easy access to look at any 
product information they want.

• They advertise direct to consumers and are 
changing the way ecommerce world 
works.

Direct-To-Consumer 
Brands are 
feeling the Shift



Takeaway Direct-To-Consumer 
Brands are feeling 
the Shift



Trend #2
Personalization drives 
sales



Background

• Tech advance in customer journey has 
helped shape the eCommerce world like 
augmented realty for virtually expecting the 
products your customers may buy like IKEA.

• Investing in improving your consumers 
experience online will be one of the key 
factors.

• Mobile eCommerce rises and will keep rising

Personalization 
drives sales



Insights



Takeaway

Personalization 
drives sales



Trend #3
Omnichannel is the way 
to go



Background

• According to statistics by Absolunet, 82% of 
users are looking for directions of retail stores 
using mobile devices, and 18% of them 
make a purchase within 24 hours after the 
search.

• Which means users prefer the brands that 
help them at every touch point of their 
journey from online to stores or vice-a-versa.

Omnichannel is about 
creating positive and 
seamless experiences
A lot like dating!



Insights

Brands need to be 
where it matters, 
when it matters

Cultivating those relationships over time will lead to higher 
conversion, bigger baskets & lifetime value



Trend #4
Subscription-based 
eCommerce Model is the 
Future of Business



Background

• As evidenced, many of the subscription-based businesses 
thriving in today’s market, like the very popular and very 
well known – Netflix, Amazon Subscribe and Shave, Dollar 
Shave Club, and many more.

• In the eCommerce world as well, the subscription model 
has also proven to be a winner. Learning from the best 
themselves, Amazon have a “Subscribe and save” pricing 
model where people get their regular daily household 
items.

• Depending on the kind of items being sold, brands can 
have a unique pricing strategy for their business model.

Subscription-based 
eCommerce Model 
is the Future of 
Business



Insights

Subscription-based 
eCommerce Model 
is the Future of 
Business



Takeaway

Subscription-based 
eCommerce Model 
is the Future of Business



Trend #5
Online is helping to
cannibalise the high-street



Background

• These days, the eCommerce giants are changing 
the way people are shopping. 

• High streets are getting less and less crowded as 
the convenience of online shopping increases.

• Brands need to keep consumer behavior in 
account to supplement the footfall in physical 
stores and that customers do visit stores and buy 
there. 

• One way is to keep the engagement and 
entertainment ongoing to attract customers to 
stores.

Online is helping to
cannibalise the high-
street



InsightsOnline is helping to
cannibalise the 
high-street



InsightsOnline is helping to
cannibalise grow the 
high-street



Trend #6
Automate, 
Automate, 
Automate!



Background

• Looking at Amazon, for example, the product real estate is 
crucial to understand and knowing what to advertise and 
when becomes very important to drive sales.

• For a consumer product brand, it hard enough to compete 
with other brands but also Amazon itself, where amazon pushes 
the sale of its own brand – Amazon Basics.

• So to venture into different market with different retailers 
becomes a crucial part of your ecommerce brand strategy.

• Get your automation game on!

Automate, 
Automate, 
Automate!



Insights



Takeaway

Automate, 
Automate, 
Automate!



Trend #7
Pre-Loved Commerce



Background

• We have seen a huge increase in reselling of luxury clothes and 
accessories, furniture and other interiors and other resalable 
items.

• We can see a shift in the pre-loved products being sold on eBay 
now to emerging brands who are doing everything right in their 
eCommerce game.

• With luxury resale and customer-to-customer brands entering 
the eCommerce market, shopping experiences are a huge 
differentiator for the success of an eCommerce brands.

Pre-loved commerce



InsightsPre-loved commerce



Takeaway
Pre-loved commerce



About ChannelSight
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Case Study

ChannelSight Deep Dive
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DUBLIN (HQ)
1 O’Connell Street Lower, Dublin 1,
D01 TX31
+353 1 9022 822

Thank You
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